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ABSTRAK 
Tujuan penelitian ini adalah untuk menganalisis bagaimana pengaruh kualitas 
produk dan citra merk terhadap keputusan pembelian produk ramah lingkungan. 
Penelitian ini menggunakan pendekatan kuantitatif. Sampel dalam penelitian ini 
adalah 150 konsumen yang berdomisili di Surakarta dengan menggunakan metode 
non- probability sampling serta teknik purposive. Instrumen penelitian ini 
menggunakan kuesioner atau angket yang diisi langsung oleh responden yaitu 
para konsumen produk ramah lingkungan. 
Pengujian dalam penelitian ini menggunakan SPSS versi 20 dalam analisis regresi 
linear berganda diketahui bahwa variabel kualitas produk dan citra merk 
berpengaruh positif dan signifikan terhadap keputusan pembelian. Hasil uji t dari 
kualitas produk dan citra merk sig. < 0.05, secara parsial variabel independen 
berpengaruh positif terhadap variabel dependen diterima. Hasil uji f menunjukkan 
bahwa variabel independen secara bersama-sama berpengaruh positif terhadap 
variabel dependen diterima. Koefisien Determinasi (R²) menunjukkan bahwa 
kualitas produk dan citra merk mampu mempengaruhi keputusan pembelian 
produk ramah lingkungan sebesar 18,6% dan sisanya 81,4% dijelaskan oleh faktor 
atau variabel lain diluar model. 
Kata kunci: Kualitas Produk, Citra Merk, Keputusan Pembelian 
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ABSTRACT 
The purpose of this study was to analyze how the influence of product quality and 
brand image on purchasing decisions for environmentally friendly products. This 
study uses a quantitative approach. The sample in this study were 150 consumers 
who live in Surakarta using non-probability sampling methods and purposive 
techniques. This research instrument uses a questionnaire or questionnaire filled 
directly by respondents, namely consumers of environmentally friendly products. 
Tests in this study using SPSS version 20 in multiple linear regression analysis 
note that the product quality and brand image variables have a positive and 
significant effect on purchasing decisions. T test results from product quality and 
brand image sig. <0.05, partially the independent variable has a positive effect on 
the dependent variable accepted. F test results indicate that the independent 
variables jointly have a positive effect on the dependent variable accepted. The 
coefficient of determination (R²) shows that product quality and brand image can 
influence the purchasing decision of environmentally friendly products by 18.6% 
and the remaining 81.4% is explained by factors or other variables outside the 
model. 




HALAMAN JUDUL ............................................................................................. i 
HALAMAN PENGESAHAN ............................................................................... ii 
PERNYATAAN KEASLIAN SKRIPSI............................................................... iii 
MOTTO ................................................................................................................ iv 
PERSEMBAHAN ................................................................................................. v 
KATA PENGANTAR .......................................................................................... vi 
ABSTRAK ........................................................................................................... viii 
ABSTRACT .......................................................................................................... ix 
DAFTAR ISI ......................................................................................................... x 
DAFTAR TABEL ................................................................................................. xii 
DAFTAR GAMBAR ........................................................................................... xiii 
DAFTAR LAMPIRAN ........................................................................................ xiv 
BAB I PENDAHULUAN 
A. Latar Belakang Masalah ....................................................................... 1 
B. Rumusan Masalah ................................................................................ 4 
C. Tujuan Penelitian .................................................................................. 4 
D. Manfaat Penelitian................................................................................ 5 
E. Sistematika Penulisan Skripsi ............................................................... 5 
BAB II TINJAUAN PUSTAKA 
A. Landasan Teori ..................................................................................... 8 
B. Penelitian Terdahulu ............................................................................. 11 
xi 
 
C. Pengembangan Hipotesis...................................................................... 12 
D. Kerangka Pemikiran ............................................................................. 14 
BAB III METODA PENELITIAN 
A. Jenis Penelitian ..................................................................................... 15 
B. Populasi dan Sampel ............................................................................ 15 
C. Teknik Sampling .................................................................................. 16 
D. Teknik Pengumpulan Data ................................................................... 17 
E. Definisi Operasional dan Pengukuran Variabel ................................... 17 
F. Data dan Sumber Data .......................................................................... 19 
G. Metode Analisis Data ........................................................................... 20 
BAB IV ANALISIS DAN PEMBAHASAN 
A. Diskripsi Data ....................................................................................... 25 
B. Analisis Data dan Pembahasannya ....................................................... 27 
C. Pembahasan .......................................................................................... 33 
BAB V PENUTUP 
A. Kesimpulan .......................................................................................... 36 
B. Keterbatasan Penelitian ........................................................................ 36 









Tabel 4.1 Karekteristik Responden Berdasarkan Jenis Kelamin ................... 25 
Tabel 4.2 Karakteristik Usia Responden ........................................................ 26 
Tabel 4.3 Karakteristik Pendidikan Responden ............................................. 26 
Tabel 4.4 Karakteristik Penghasilan Responden ............................................ 27 
Tabel 4.5 Hasil Pengujian Validitas ............................................................... 28 
Tabel 4.6 Hasil Reliabilitas ............................................................................ 29 
Tabel 4.7 Hasil Pengujian Normalitas ........................................................... 30 

































Lampiran 1. Kuisioner 
Lampiran 2. Tabulasi 
Lampiran 3. Hasil SPSS 
 
 
 
 
 
 
 
 
 
 
 
